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(ABOUT ME )
o _%/W‘

,

Ahmed Ghanim

| am a professional graphic designer with 4+ years of experience
specializing in branding, book design, eCommerce visuals,
editorial layouts, and digital design.

My work focuses on creating clear, visually strong designs that
communicate ideas effectively and leave a lasting impression.

| enjoy transforming concepts into clean, engaging visuals that
align with brand identity and audience needs.

Graphic Designer & Visual Storyteller
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DESIGN, TO ME, IS A BAL-
ANCE BETWEEN CLARITY
w[) CREATIVITY,

Z et/eSTRONG TYPOG-
RAPHY, THOUGHTFUL LAY-
OUTS, AND PURPOSEFUL
COLOR CHOICES CREATE
VISUAL STORIES THAT CON-
NECT BRANDS WITH PEOPLE.
WHETHER I'M DESIGNING A
LOGO, A BOOK LAYOUT, OR
DIGITAL CONTERT, MY GOAL _>
IS ALWAYS TO DELIVER DE-
SIGNS THAT FEEL INTENTION-

AL, FUNCTIONAL,; AND VISU-
ALLY COMPELLING.

)

Design Philosophy



SERVICES

Branding Design

Custom brand identities that balance

strategy and style — from logos to
full brand systems.

Visual storytelling through colors,

typography, and timeless design that
sets your brand apart.

Web, Digital
Design & Ul/UX

Responsive websites and user interfac-
es that are both beautiful and intuitive.

| design clean, engaging experiences
across devices that your audience will
love to click through.

Listing images
K EBC

Big-picture visual guidance to elevate
your brand or campaign.

| bring vision, consistency, and con-
cept-driven creativity from planning
through execution.

Let's Create
Something Bold

Editorial &
Print Design

High-impact layouts for magazines,
brochures, and lookbooks.

Whether you need a fashion-forward

magazine or a sharp business report, |
make print unforgettable.

Social Media
Design

Captivating visuals for Instagram, Face-
book, and digital campaigns.

From carousel posts to stories, | craft
scroll-stopping content that builds
engagement.

WHETHER YOURE A STARTUP,
AGENCY, OR PERSONAL BRAND
— LET'S BUILD SOMETHING
UNFORGETTABLE TOGETHER.




( TOOLS & SKILLS )

MY CREATIVE
TOOLKIT

SOFTWARE Ai
| use industry-standard design software
to create professional, creative, and

production ready designs for print, Photoshop lllustrator InDesign Premiere Pro
digital, and multimedia projects.
My workflow includes Photoshop Expert Advanced Expert Intermediate

for photo manipulation and visual

design, lllustrator for vector graphics
and logos, InDesign for book and
print layouts, Premiere Pro and After
Effects for video editing and motion
graphics, XD and Figma for UlI/UX

design and prototyping, and Canva Adobe XD After Effects Figma Canva
for fast, brand consistent social media

and marketing creatives—allowing
me to manage complete projects
from concept to final delivery.

Advanced Advanced Expert Expert

| believe tools are just s 4 ””d“ %”

the beginning

4 N )
Creative Skills Soft Skills
« Concept Development « Clear Communication
 Typography & Layout - Client Collaboration
+ Color Theory  Time Management
« Visual Storytelling - Attention to Detail




BRANDING
DESIGN

IT industry needed a fresh identity to match their
artisanal spirit.

| created a bold, hand crafted logo paired with a
rich color palette and playful typography — creating
a professional look that communicates trust,
innovation, and digital expertise while remaining
adaptable across platforms and applications.

PROJECT OVERVIEW

This branding project focused on creating a
bold and memorable visual identity that reflects
craftsmanship and authenticity.

APPROACH

| developed a strong logo system, balanced
typography, and a cohesive color palette to
ensure brand consistency across all touchpoints.

OUTCOME EE N
The final identity delivered a clear, recognizable v ; 4 - IGNTE ADVERA

brand presence suitable for both digital and print
applications.
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Multi Disciplinary Branding & Visual Identity

From the raw, industrial energy of high-performance fitness to the
refined, tactile elegance of artisanal boutiques, my work spans a
diverse spectrum of industries. | specialize in translating unique
brand stories into cohesive visual languages, whether that requires
bold, high-impact typography or minimalist, organic palettes.
By balancing strategic thinking with versatile design execution, |
ensure that every brand identity feels authentic, intentional, and
perfectly positioned for its specific market.

__ Where Every Call Speaks Quality ———

ELECON I
— Where Every Call Speaks Quality —— o
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Brand Identity

Infina Health is a modern healthcare branding project created to reflect trust, compassion, and professionalism. The visual
identity combines a clean custom logo, calming blue tones, and warm accent colors to establish a strong and approachable
presence for patients and healthcare professionals alike.
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£ Berks, Leigh, Philly

https://infinahealth.com

f R lesEaNENA
HEALTH »

PETER DORMIL

Operations Supervisor

(160) 871 1030
pdormil@infinahealth.com
https://infinahealth.com

Berks, Lehigh, Philly
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PRESENTATION

DESIGNS

EMAzZALA7

DEFINING THE STANDARD
OF DIAMOND EXCELLENCI

-~ognition system elevating

EhMAZALAT

THE DIAMOND L"*--|

PROBIEM

Diamonds are graded. But 6
they are not distinguished. ;

BRIMAZAL 47

THE OPPERTUNITY )

BMAZALAT

THE FOUR PILLARS )

5 T . A\
EEIMALALA/

THE SOLUTION

An Independent Diamond
Recognition Authority

BIMAZAL AT

HOW RECOGNITION
WORKS

E / II ﬁ ) Q )
o Catcation Maseting
b s fiy

BEINMAZAL 47

WHY STORES JOIN )

BHMAZALAT

CONSUMER IMPACT




The visual narrative for this presentation should bridge the gap between raw, elemental authenticity and refined, institutional
authority. The design language will juxtapose the organic, unpolished textures of a diamond in its natural state with the crisp,
geometric precision of high-level branding. This contrast mirrors MAZAL47's core philosophy: distinction that is earned through
rigorous governance, not dictated by market trends. By utilizing a palette of deep, charcoal gradients juxtaposed with stark
whites and a single, signature metallic accent, the slides will evoke the clarity of a flawless stone. Typography will shift between
heavy, industrial sans-serifs to convey structural integrity and delicate, high-contrast serifs to represent the exclusivity of the
“few” who recognize the mark.

I MAZALAT BEIMAZALAT
I %)

COLLABORATIVE LIMITED

PO GOVERNANCE
THE BUSINESS o e
MODIL T —

KMAZALAT

FOUNDING |
OPPORTUNITY

To effectively communicate the business infrastructure, complex data—such as the revenue model (subscription fees, licensing)
and the roadmap for founding partners—will be distilled into clean, architectural infographics. The goal is to make the intangible
tangible; “Governance & Integrity” will be visualized not as a bullet point, but as a foundational plinth or a vault door, suggesting
security and unshakeable ethics. The closing slides will pivot from information to inspiration, using minimalist photography of a
single, luminescent diamond against a dark field to reinforce the tagline: Recognized by few. Respected by all. This ensures the
audience leaves with the impression that MAZALA47 isn't just a product line, but a permanent addition to the lexicon of luxury
symbols.



DEFINING THE
STANDARD OF
DIAMOND
EXCELLENCE

‘D Defining the Standard of Diamond
Excellence

BIMAZAL A7

DEFINING THLE
STANDARD OF DIAMOND
EXCELLENCE

Diamonds are graded. But they are not
distinguished.

foday's industry relies en technical scoring that
consumers rarely understand

Retailers compete on price instead of prestige,
and exceptional diomonds are often lostin o
crowded marketploce.

Ll
OPPERTUNITY

Luxury markets thrive on trusted symbols of

From hespitality to fashion, recognition
systems shape demand, influence perception,

and guide consumer trust

The diamend industry has yet to establish o
unified mark that signals true distinction.
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SRIMAZAL47

THE FOUR \@/
PILLARS AN

COLOR CARAT
PRESENCE

CLARITY cuTt

SRIMAZAL47
HOW RECOGNITION
WORRS
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Recognized
diamonds receive:

OFFICIAL CERTIFICATION MARKETING
LISTING MARK VISIBILITY



WEB & DIGITAL
DESIGN, UI/UX

Website Designs

 Wandertust " — ‘ u Wanderlust

Discover your next great
adventure

Bt srinas

Discover Your Next
. ~1anAdventure -,

% Nalpiiprg

Popular Destinations

Bt Price Guarantes

Travel with Confidence. Curated Local Exporiences.

What Our Travelers Say

Join our newsletter

& Wandoriust

B Wanderlust

WANDERLUST WEB: DESIGNING FOR EXPLORATION

For this travel booking concept, the goal was to create an High Fidelity Ul Design

immersive, high-conversion landing page that evokes a

SEGREREC L WU R V2N NG W IR LRI EWCINA I The design process for this travel platform in Figma focused on
SOV EEN L eI [e e [ ETIEECY IR R CETAEISI  merging immersive visual storytelling with a high-conversion booking
cessible booking calls-to-action. The result is a user-cen- T G eta i teRVTE e R Te S A Ul R R e Rl e T
LSRN CI ECR  EL g Tl SRV ETEIRS I ElIL RGN three-step user journey, | developed a comprehensive design system
sacrificing functional speed or mobile responsiveness. featuring modular cards and responsive components to ensure
consistency across all breakpoints. The final high-fidelity Ul utilizes a
minimalist, grid-based layout that prioritizes high-resolution imagery
and clear calls-to-action, resulting in an interactive prototype that
balances aesthetic beauty with functional precision.



m Banani Analytics 5 Last 30 Days o Export Report

Reports $45,231.89 42.3%

Users

Live Events

Revenue Over Time Traffic Sources
er I

Configuration

Security

@ Covintnd P (] @ Py T

Recent Transactions

@) Liam Johnson Oct 24, 2023 $250.00 Visa ending In 4242
@) vukiTanaka Oct 24, 2023 $120.50 PayPal
@ narcus Okeke Oct 23, 2023 $450.00 swsin Mastercard ending in 5599

| Elena Redriguez Oct 23, 2023 £89.99 Visa ending in 1234

Priya Patel

n InsightFlow
Dashboard B Last 30 Days

Dashboard

5]

Users Total Users Active Now Fate
— 124,592 42.5% 4m 32s

+12.5% from last month W +5% s ¥ day ¥ =21% improved ~2 +145 from avg
Events :

B & 1 e

Reports

Traffic Overview : Top Sources

Setlings
@ DJrec1

a Organic Search
I I I I I I I o=
I g Emal

Recent Sessions View All

Integrations




(5 JobHunt

MAIN MENU
23 Dashboard
Q Find Jobs
[1 saved Jobs
B Applications
[0 Messages
SETTINGS
2 My Profile
8 Preferences

@ Help Center

Go Premium

Upgrade Now

@ JobSeeker

MENU
B8 Dashboard
fh Applications

[ Messages

LIBRARY
[] saved Jobs

@ Documents

f Sarah Chen
a4 Produc gria

1 Search jobs, companies...

Welcome back, Priya!

Here are the latest job opportunities tailored for you.

Upcoming nexl week
Recommended for you
. Product Designer a0 . Senior Frontend Dev
P an Fra 5 p Al = R te
Remote Full-time Mid-level React Engineering Contract
$120k - $150k m $140k - 5180k
UX Researcher H Backend Engineer
y stems o Austing TX i e
Urgant Design On-site Golang Startup
$110k - $130k 5130k - $160k

Showing 482 jobs based on your preferences

. Job title, keywords, or company

Recommended Jobs

Remate Only @ Full-time
s Senior Product Designer

Stripe » San Francisco, CA (Hybrid)

We are locking for a Senior Product Designer to join our Payments team. You will be responsible

% Salary > S100k

@ City, state, or zip

Design

for defining the user experience for millions of businesses worldwide

Full-tima Sanior Level

Frontend Engineer

Linear » Remuota

Help us build the
application and

Remote Mid-Senior

Marketing Manager

PlanetScale » New York, NY

On-site

ard for modern software development. You
nbute to our design systam

Marketing S0k - $150K

S$160K - $220k

$140k - 5190k

o “ Priya Sharma ~

15

Review them now
Best Match Nawest Remaote S100k+
[m] Marketing Manager 0

GrowthBox « Mew York, NY

Hybrid Marketing Senior
$90k - $120k
=] ® Visual Designer 0
PixelPerfe
Creative Branding
ESOk - £70K
4
Profile Completion
Rasume Uploaded
m Portfolia Missing
Skills 12 added

ompiete

Sort by: Relevance ~

Suggested Companies

Engineering
A ‘:':mﬂ"f Follow
Cloudify
r
g Growth Follow
g Mar

View all companies

Posted 2 days ago

0

vill work on our core React

sted 5 hours ago

O

sted 1day ago



Jothnt Finddobs  Companins  Satarins

Find your dream job
with top companies

Connect with thousands of employers and find the perfact role that
matches your skills-and ambitions

& ®

Job litle, keywords, or compan

Explore by Category
s B
Engineering Design
£ X
Customer Service Health
Featured Jobs

Senior Product Designer

Fulltmg  Hybnid  Senioe Lavel

Frontend Developer
Conrsct Memats  fussct

o Marketing Manager

Hew Yark, NY

Full-teme. On-sitw Masketing

¥ ~ DevOps Engineer

SN ClouaScalos B Austn, TX
ﬁ Fulltime  femems  AWS

Hire the best talent for your
company

The Browse Jobs

Browse

Salary €

B 2024 Jotikunt Tne, Al s resarvg.

City, state, o remate.

For Candidates

A7 (3]
Marketing Finance
i} =

Management Education

148 oy dvmilatie

View afl jobs +

S140% - 5180k

560 - S80 /hr

o gy
S0k - S120k

S130k - 5150k

Far Employers Company

=t & Job About Us

Privacy Policy

Torms of Sarvice

GOAL: Design a clean, data driven
interface that reduces "search fatigue”
for job seekers.

STYLE: Minimalist grid layouts, soft
pastel accents, and high-readability

typography.

RESULT: Streamlined the application
process, leading to a 30% increase
in user to-interview conversion rates
during beta testing.



UlI/UXAPP DESIGH

SHOWCASE

Messages

() Search conversations...

Liam Hana

Keisha Johnson

Are we still meeting for lunch?

Design Team

Hana Kim

Liam O'Connor

Priya Patel
Sure, I'll

CHATTING APP
SEAMLESS CONNECTION IN REAL TIME

Experience a messaging platform designed
for the modern conversationalist. Pulse
Chat prioritizes speed and clarity, offering a
streamlined interface that keeps your most
important connections at the forefront. With
threaded replies, instant media sharing, and
rich status updates, staying in touch with
your inner circle has never felt more natural
or effortless.




Your Story Arjun ] Marcus

Liam Thompson
Hey, are we still on for lunch?
Zara Al-Fayed

Sent a photo

(3
“
L

")

.

CHATTING APP

CASE STUDY SUMMARY

THE CHALLENGE: The market is saturated
with cluttered messaging apps. Our goal was
to strip back the unnecessary and focus on
the "human” element of digital interaction.

THE SOLUTION: By implementing a tiered
information hierarchy and a “Stories First”
navigation bar, we allowed users to transition
seamlessly between passive consumption and
active conversation. The high-contrast dark
theme was meticulously crafted to reduce
eye strain during late-night use, ensuring a
comfortable experience at any hour.

Yuki Tanaka
See you at the coffee shop! &

James Miller
Sent a photo

Sarah Williams

nd me the

Amir Hassan

2dule a call for nex

Call me when you're free.

Carlos Gomez

Haha, that was hilarious! @

Priya Patel

0O

or your help!

/




$24,562.40

+

Deposit

My Assets

. Bitcoin

& Eth:
E .ereurn

e Solana

$2,240.00

$98.50

~

aod mor

Alex Sterling

Total Balance

L

1=

Watchlist

Bitcoin

o Ethereum
o Solana

@ 1

\,

Deposit Withdraw

®

$124,592.40

AN +83,240.50 (2.4%)

A

See all

/ $42,154

J\f $2,240

"“\r $935{‘}
C;

LT

All Assets

. Bitcoin

E Ethereum
A

Avalanche

Cardano

c

TRADDING APP DESIGN DARK MODE

< Bitcoin

$42,350.00 ..

Market Stats

$820.4B

J

=

Market

All Assets  Gainers

o uspc

ENB
[ x T
o Tether
o Ethereum
_/LL\' |i|

Losers

LT

=~

a

New
e
$312..4-!».B
5?754
g

$2,240

W
ZS*J

TRADDING APP DESIGN LIGHT MODE

S

$42,154.20




We craft digital
experiences that people
love.

Comprehensive design & strategy
services.

Brand Identity Digital Product Marketing Strategy

Selected Work

v

-

Lumiére Essentlals Velocity E-Bikes

FinFlow Moblle App Newus Tech Conf 2026

Ready to elevate your brand?

aFER. ey

Secure IT Infrastructure
for the Modern Cloud

99.99% 500M+

Everything you need to scale

Lightning Fast Real-time Anatytics

Seamless Integration Auto Scaling Dedicated Support

Deploy to the edge in seconds

Ready to transform your IT
stack?

NexTech
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LISTING IMAGLS ity
R EBC DOLOR SIT AMET

LOREM IPSUM LOREM IPSUM

Turning Clicks into Customers High
performance Amazon listing images are
about more than just aesthetics—they
are about sales. | combine strategic

infographics, psychological triggers, S I
and A+ content to stop the scroll and MAN Telowar Toowar Salowan Belonar”

build immediate buyer trust. Every

pixel is optimized to answer customer TN VRIZIILY,
objections and drive conversions in a [N geld [e10lV 1)}
competitive marketplace. LRSI DR T A,

WHERE
CLARITY

LOREM FSUIM DOLCHR ST AMET

LOREM IPSUM DOLOR SIT X Mg - I\ LOREM IPSUM DOLOR SIT N LOREM IPSUM DOLOR SIT

LOREM IPSUM o LOREM IPSUM N LOREM IPSUM

Y
LOREMIPSUM A ' _ § LOREM IPSUM
N y
\ ] . ',

» Lorem ipsum dolor sit amet . - Lo ip | o » Lorem ipsum dolor sit amet
= Lovem kpsumn dalor sit smet - =, | i = LoFe ip olor it o « Lovermn ipsum dolor sit amet

SUM DOLORSIT
REM IPSUM
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The Strategic
(Professional &
Detailed)

Strategic Design for E-commerce
Growth Elevating brands on Amazon
through conversion focused listing
images and storytelling driven A+
Content. | transform technical specs
into visual benefits, ensuring your
product doesn't just get seen—it
gets sold.

Lorem Ipsum

Lorem ipsum
Lorem ipsurn dolor sit amef, consectetuer
adipiscing elit, sed diom nonummy nibh

Lorem ipsum

Z Avallable

Stock

Gallery

From the street to the
gym, our sneakers are
built to keep up with your
pace. View the full collec-
tion and find the perfect
fit for your lifestyle.



EDITORIAL & PRINT DESIGN

This section showcases my work in book layout design and cover design.
| focus on clean typography, proper margins, and visual balance to
ensure readability and a professional finish. Each cover is designed
to reflect the book’'s genre, audience, and tone while standing out
in both digital and print formats.

B

A Second Opinion

September Eleven video-called Joaquin Cortés by Teams, having previously sent
him an invitation.

“September Eleven.” he answered. “Nice to see you. Are you in Madrid or
Cadaqués today?™

“Cadaqués,” she answered, turning the screen of her monitor around to show
him the sea view from the terrace. “Thanks for accepting my invitation, 1 just
wanted to run sormething past you. I mean to say, on the one hand, my father.
Xavier, he is very smart; he has a towering intellect. But on the other hand. he
is always drawn 1o the macabre, the sensational, He subscribes to conspiracy
theories. He thinks he has a spirit guide di recting his every move.”

“And he doesn’t?”

“Well, the factis, from his examination of the Three Scrolls, he has concluded
that the New Testament, as it has come down to us, omits a critical detail that
1 present in the version written on the Second Scroll, namely that Christ was
flayed alive before they put Him on the Cross.”

“Yes, I listened to his podcast.”

~ "o, 1 haven’t even read the Bible since primary school. You're the only
Bible scholar I know. T just wanted to ask you, Can he be right?”

The{'e was a long pause and for a moment September Eleven thought the
connection had frozen: but then Joaquin replied:

“Very much so. September Eleven. When I was translating my Bible, there
was a passage that caused me a lot of trouble in Luke 34.23, Just befors the

243




crowd call for Jesus to be crucified. Let me get it.”

He slipped out of the frame for a moment and then came back with a copy of
the New Testament.

“Is that your translation?” she asked. not recognising the cover.

*No,” he said. “this is the King James version. Let me find the passage. Here
we are: Then said Jesus, forgive them, Father, for they know not what they do.
And they parted his raiment and cast lots.”

*And why did that trouble you, Joaquin?”

“There’s a lot wrong with it. For a start. there is no one that rhey can be
referring back to in the last sentence; but perhaps that’s a mere grammatical
anomaly or bad syntax. Amongst Bible scholars, it’s generally assumed that the
raiment must be referring back to the passage at 34.11 where it says Herod s men
mock Jesus and arraigned him in a gorgeous robe. Bul the Latin words for the
gorgeous robe is completely different to the Latin word used for the raiment. The
point is that the Latin word for raiment can be translated as some sort of clothes
or apparel, or, as in the King James version. raiment. But the same Latin word
also means skin.”

“Good heavens, Joaquin! And what does arraigned mean when it’s used in
this sense?”

“An arraignment is simply a trial. They try Jesus before they sentence Him to
death by crucifixion. But at that point they dress him up in some fancy costume,
and then after he’s been tried. thev dress him back in his simple clothes.”

“What’s the point of that?"

“Well, it’s typical of crop gods who are sacrificed. You know, the Fool who
is King for a day. They dress him up in fancy gear before they decapitate him.”

“Like in that film: The Wicker Man?”

“Exactly, except the Wicker Man was burned alive, not decapitated. So.
when it says And they parted his raiment and cast lots, it could mean that they
parted him from his skin and cast lots for that.”

“Parted as in separated?”

“Yes. and if vou cross-reference the other disciples. the strange wording is
replicated. John 19.23 refers to each soldier taking His garments and dividing
them into four paris, this idea of parting again. But if they are referring to actual
clothes, what would be the point of taking, say his coat, and cutting it into four

244
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BOOK LAYOUT &
BOOK COVERS

Main Description Paragraph: Professional book formatting
is where technical precision meets creative storytelling.
| specialize in crafting clean, readable, and aesthetically
balanced interior layouts that enhance the reader’s journey.
From complex non fiction with detailed diagrams to
whimsical children's books that require perfect text to
image integration, my process ensures that every page
is typographically sound and ready for high-quality print
or digital distribution.
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4t the top of the hill, the stars shone
; so bright. : .
Nannie knew in her Heart that tonight
was the night. ! ¢

Nannie looked to the stars and closed
her eyes tight,
and she wished and she wished with all
her might.

D




RORKK'S
CARPTIVE Sex

ROTARI LWARRIORS BOOH |
A Look at Human Alienation
— in the World of Sex —

SHAHRIAR SHAHI! RZEGAR

AmMmANDA LABROOS

BASIC SECURITY : %\
EVACUATION

JAREK TOMSZIAK

THOUGHT BOOK

~ IANINGLEEY,

DAVID KLASOR
J N LOWTHER

HOW T0 CURD CLOBAL WARMING
(N THE BASIS OF THE
HISTORY OF THE

DISCOVER YOUR REALING

-'-

ROBERT BALOWIN
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NEW GOVERNMENTS

AND THE PROTECTION OF
FOREIGN INVESTMENTS UNDER

INTERNATIONAL LAW

HEBA YEHIA ABDELMEGEED

CH

CATALYST
FUTUERES

Alex Chaia

SYSTEMATIC
TRADING

The Official Guide to the
CFST® Exam

THE EXAM °
COMPREHENSIVE PREPARATION MATERIAL | | EViE| 149

A certification for Trading Profestonals in the dorivatives
industry; FX Dealers, Commuodity Trading Advisors [CTAs),
Systematic Traders and Professionals in the FX, Futures
and Optians industry.

FIRST EDITION 2024

~ ARTHUR F. MANFREDI JR.

THE
HOZHOISK

LESLEY CHAMBERLAILIY




BOOK COVERS
ILLSUTRATIONS & TITLES

Story Books Books
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BRANDING
DOWCASLE OF

Key Pillars of My Process

Discovery: Analyzing the core mission and target audience to
find a unique visual "hook."

Versatility: Testing designs across different textures—like recycled
paper for organic brands or matte metal for industrial fitness.

Cohesion: Ensuring the logo functions as the anchor for an
entire design system, including web interfaces and physical
merchandise.

KDOHE / Global Flavofs

KUCHE

Strategy: Authentic Culinary Heritage For
Klche, the goal was to create an organic
identity that resonates with the hand craf
ed nature of a premium honey brand. The
design utilizes warm, earthy tones and a
playful, custom lettered script to evoke a
sense of tradition and kitchen-made quality.
The visual language translates seamlessly
from tactile packaging to modern digital
storefronts, ensuring the brand feels a
proachable yet high-end.




OSCARS

Strategy: Playful & Compassionate Care The
Oscars branding was developed to position a
boutique pet store as a friendly, community
focused destination. Using rounded, bubble
style typography and a soft teal-and-white
palette, the logo communicates comfort
and safety. This strategy was applied across
a variety of merchandise—from eco-friendly
paper bags to plush bedding—to build a
cohesive and recognizable lifestyle brand
for pet owners.

COREFIT

Strategy: High Performance Minimalism
CoreFit required a bold, masculine identity that
captures the intensity of high performance
training. The logo features a heavy, geometric
sans serif font paired with a high-visibility
neon lime to symbolize energy and strength.
By focusing on a “digital first” aesthetic,
the branding remains legible and impactful
on wearable tech, mobile apps, and large
scale environmental graphics within a gym
setting.




Colors

#Hedc074

#620202

‘Aaa

vera_humana 95

Colors Fonts

#deebeb

#0c303d

KASTROO

This logo drows clear Inspiration from the timeless eleg of Yves Saint Laurent, reflected in |
refined monogram structure ond minimalist luxury aesth

s cuted., high fashion feel

ment and Interlocki
creats o sense of unity and excl

y without compromising style. The controsti
premium look, making the logo feel modern, bald, and unmi
luxury automotive brand identity.
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Logo Design

The logos shown in this brand guidelines are essential in identifying
the brand. The following pages show the primary logo and it's variance
‘for Murphy and Roxy™. Please use the following pages for guidance for
proportions and how the logos should appropriately be applied across
platforms and usage.

Pages

Logo Variations

The secrete behind a good logo is have subtle variations so the logo looks great In all
situations. Below is a list of logo variations and their best use!

Secondary Logo
This is a varsion of your logo that's a bit tighter and
more compact, Best used for smaller collateral like a

mrurphg & Roxy
- Forever Friends

Type Based Logo

This is a version of your logo that is made up of the
name of the business. Best used in areas where the
icon may get lost or hard to read. (Ex. small labals.)

business card or mobile header on your website,

Murphy & Roxy

Forever Friends

Page 6

Typography

The following fonts shown are used throughout the branding in various
ways. Please adhere and follow the fonts and their usage.

Macho Headline Medium

=
"g‘_' Aa Bb Cc Dd Ee Ff Gg Hh 1i Jj Bmﬁ:’“‘*-";ﬁ:“;ﬁ;"
comparison to the headline, |
AR e T
i ¥ tracking of 50, and a leading a-
o Thin Extra Light Light Regular Medium few points above auto.
SemiBold Bold Extra Beld Black Exampla of Usage Bold

: (Small Call-uts)
The primary font used throughout the branding is the Macho font family. This font can be
seen in headers, body copy and call-outs. The font can also be seen in the tagline of each logo.

Pages

Package Design

Primary Logo

The most complex version of your logo, this logo is best used as website headers and
large printed collateral, The primary logo includes various design elements used to

blizsh brand ion and identity when used sep Iy,

<t Murphy & Roxy
sx-f Forever Friends
Al logos can be wsed in branded black
i jl ] | l l l ] | l I[ and white when nacessary,
Fages
Logo Variations
Murphg Sub-mark Logos

This version of the logo is a simplified version of your
logo that still includes identifying elements. Best used
far small print pieces like stickers, stamps or profile
phetos for social media

8.

Ms&R

& Roxy

Forever
Friends

Icons
This is a small design mark that can stand in when
your logo wouldn't fit. Best used for social media

profiles or and small places on your website. Semaller Bolder Versien

Fage 7
Accent Font
An accent font is an experimental free for commercial and personal use display typeface
designed for small words and short titles. This font can be used for product call-outs,
package call-outs, marketing and more,
2 Aasb Ce dd ce Ff 6g #h Ii Jj \'
w - . < it W, L J
£ Kkt MmNn Oo Pp QqRr S5
g THUuVv Ww x Yy Zz ‘
<

Regular Medium  Bold
Example of Usage

The accent font is used sparingly but creatively! When used, the font can be different sizes
and weights using hierarchy to bring attention to the coll to action.

Fageg

Package Design

1 1 ;
A e T . " lustration, typography
q& '5 j = .E ‘iﬁ ‘.3 and pattern work
-:€| = 9

oo i = may be used to create
?ﬁ- g n: 6; 'g ; © »  intrest and depth
,ﬁ.: I§ s3dim 13d -ai 4 within the packaging:
- ® - - & - ©  Similar shapes and

=g | @é‘r layout design are used
B wa, o throughout each design

Lt =

?;ﬁ' i'..:,, : L3 for reconition and
'@e *—"‘.‘u‘ ‘55 brand identity,
e wOa
he® W e
w a & w & «
k. AE®
w z @ w ; - 2
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=0 TSHIRTS
DESIGNS




Inspired by the raw intensity of high-performance
training, these t-shirt graphics embody a
“High Performance Minimalism"” aesthetic.
A powerful, geometric sans-serif wordmark
is energized by a bold, neon lime accent,
creating a striking contrast that symbolizes
explosive energy and unwavering strength.
Designed with a digital-first mindset, the
visuals are crafted for maximum impact
and legibility—whether on a mobile screen,
gym apparel, or large-scale environmental
graphics, ensuring the brand's fierce identity
resonates in every arena.
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( TYPOGRAPHY )

BEAUTIFULLY OFFBEAT

Where letters play, and rules break

MAI ELSAYED

BREAK TYPE RULES

EXPLORING THE TENSION BETWEEN TRADITIONAL GRIDS AND EXPERIMENTAL
DECONSTRUCTION. THIS APPROACH USES UNAPOLOGETIC, HEAVY-WEIGHTED FONTS TO

1HL
EEANENLY

VIS

DESIGN IS NOISE WEIRD IS GOOD

DESIGN THAT DARES TO BE MESSY, STRANGE IS POWERFUL. IMPERFECTION
BOLD, AND FULL OF ENERGY. MAKES IT UNFORGETTABLE.




PERSONAL TYPOGRAPHY ART, 2024
What's Love Got To Do With It? - A study in
soft, humanist serifs paired with botanical
imagery for a nostalgic feel.

Type - Display

Style - Modern Serif Display
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890172

Type - Sans-serif

Style - Grotesque Sans-serif
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

1234567890!?

RUTHLESS

[TS

BOOK. 4™

PERSONAL TYPOGRAPHY ART, 2025
Ruthless Limits - High-drama, metallic serif treatment
designed for cinematic book covers and gaming titles.

PERSONAL TYPOGRAPHY ART, 2026

Snow All Over The Globe - Hand-lettered, playful
display type designed to mimic the softness and
movement of winter landscapes.



PACKAGEING
DESIGNS

Design that speaks one language

BOLD IMPACT

HIGH SHELF VISIBILITY STARTS WITH A FEARLESS INFORMATION HIERARCHY. BY UTILIZING HEAVY
SLAB-SERIFS AND HIGH-CONTRAST COLOR BLOCKING, | ENSURE THE BRAND'S CORE MESSAGE IS
DELIVERED INSTANTLY IN A CROWDED RETAIL ENVIRONMENT.




Jtnxisn 1010 % S Sin 350 xbitn 1.0 % 5.5

-

PACKAGINGS
THE ART OF SUBTLETY

True luxury lives in the details. For
premium fragrance and boutique wellness
lines, | employ minimalist typography
and generous white space to evoke
a sense of calm and exclusivity. This
approach transforms a simple container
into a tactile brand experience that
resonates with high-end consumers
who value sophistication over noise.

J

l'.(s'] »

SONIC FLOW

HEAVEN MUSK

DOMINUS




SOCIALMEDIA
DESIGN

Elevating brands through scroll-stopping visual storytelling.

/

NEW ARRIVAL

ES

WWW.AIRMAX.COM

4
J

GOAL: Boost direct-to-consumer sales for a
premium footwear line via Instagram Stories.
STYLE: Bold, high energy typography paired
with clean product photography and dynamic

red accents.

RESULT: Achieved a 35% increase in click-
through rates and record-breaking seasonal
engagement.

My social media design strategy focuses on transforming passive
scrolling into active brand engagement by balancing aesthetic
personality with conversion-led purpose. | develop cohesive
visual systems—ranging from high-energy, bold typography for
fashion campaigns to serene, minimalist layouts for wellness
startups—that ensure brand consistency across carousels, stories,
and static posts. By prioritizing clarity, emotional resonance, and
platform-specific optimization, | create digital content that not only
strengthens brand identity but also drives measurable results, such
as increased click-through rates and organic community growth.



NEW ARRIVAL

GOAL: Establish a calming, trustworthy presence
for a wellness startup.
STYLE: Muted earth tones, generous negative

space, and minimalist sans-serif typography.
RESULT: Successfully fostered a serene brand
community with a 25% growth in organic reach.

Every post is a balance of personality and purpose. Whether
it is developing a soft, minimal system for a wellness brand or
high-octane visuals for fashion retailers, | focus on creating
a cohesive digital ecosystem. Each campaign is optimized
for the platform it lives on, ensuring clarity, emotion, and

maximum shareability.
| ORDERNOW |

Hastle free Movement

Mas
Wireless
Neck band

L FIND THE BEST

L, g FurniTuRe [
I-I-ECTION OFFER VALID FOR LIMITED TIME

Lorem ipsum dolor sit amet,
consectetur adipiscing et
Integer nec elit felis

UPTO

25%

CODE : SHOP123

SHOP NOW

wwwiyourshop.com Brand




SHE WILL MAKE YOU CRY

SYARTE AT 5P | FREE PARKING | ENIRY 210

SADN

SRS

MUSIC NIGHT

SUNDAY

24 AUG




GOAL: Create high-impact, scroll-stopping visual
compositions that increase brand awareness
and engagement across diverse niches.

STYLE: A blend of layered textures, expressive

12 Delicious

typography, and strategic color blocking tailored
to specific industry aesthetics.

RESULT: Successfully executed multi-platform
campaigns that resulted in higher audience
retention and increased click-through rates.

Pie Recipes
Por Fall

his section explores the art of visual storytelling through
targeted digital campaigns. By translating brand values
into energetic and intentional designs, | ensure that every
post—from seasonal recipe guides to live event promotions—
resonates with the intended audience. My approach focuses
on creating a cohesive digital identity that feels both authentic
and aspirational.

CITY
MUSIC

‘ e

LIVE
MUSIC FESTIVAL

sty
taariral

Insta Maturel

HEALTHY AND FRESH SIKN

www.Instanatural.com



MORE THAN
MEETS THE
EYE

Dan't lat the 'Ranch™ tithe Tool you—

Expioie neorly 3,800 versatie

open-concept living spoc

©0

EE L LT 4 fads

3 415 POND PATH, EAST SETAUKET, NY 11733

N
/ N
LEGAL INCOME
POTENTIAL
( 1988 046  $219
Built Yoor Acnos Lot {=at
\ & Laundry /

MODERN

FOR SALE

FEATURES

In this real estate marketing showcase, | focused on
merging high-impact visual storytelling with strategic
information design to elevate property listings and
property management services. By utilizing a mix of
bold typography, cohesive color palettes, and intuitive
grid layouts, | transformed complex property data into

digestible, engaging social media content. Each design
prioritizes a “user-first” experience using circular inset
frames to highlight key interior features and clean
infographics to communicate value propositions like
“legal income potential.” The result is a professional,
high conversion aesthetic that builds brand authority and
drives engagement in a competitive digital landscape.

ShareHouse
Managers

SHARE HOUSE
MANAGEMENT
IN MELBOURNE
SUBURBS

Serving Melbourne and key suburbs
[#.9.. Hawthom, Glan Iris

Cambarwell, Burwood and more)

M you're tenting rooms or planning to,
wa can manage It for you

\ CTA: Contact Us

Stop Midnight Tenant Messages.
Share house manogament—done properly.

12:08 AM
“Roommate issue”

Requests logged
@ Repairs coordinated
Owner updated

”Roer:f:::tth:ssu." ?o




READY TO TURN YOUR

'BRANDINTOAGIITIIT]

From strategy to sxewum Mayaroo builds brands
that attract, perform, and scale

NOMINATIONS

NOW .
' OPEN!

By oy e )
PERAD) @)

-
+ Digital Marketing d
« Branding

+ Performance Marketing
» Business Growth

« Creative Designs

GLO

. /vy ' L.
'vnunmmm] e

_ mmmnummhiumm
of your Brand. :
S Expert Digital Solutians

o Prafessional & Strategic

Trusted Growth Partners

Call For Appointment:
KEKXHKIHHK

Am umo MI:L CCI

; : '
wrecoawnns20s - [ DEADLINE
o » 30 April 2023,

( APPLY NOW )

P

ANTONIO MEUCCI AWARDS

BEARD FOAM FOR

GENTLEMAN

® Softens & condifions for
a healthier beard

o Lightweight formula
with no sticky residue

tra™ elo

EXPLORE
BEYOND BOUNDARIES
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THANK YOU FOR YOUR TIME
“Great design is a conversation, not just a result.”

Thank you for exploring my work. | hope this portfolio has provided a clear view of my

commitment to balancing clarity with creativity in every project | undertake. Whether

it's building a brand from the ground up, optimizing an e-commerce presence, or

crafting an immersive editorial layout, my goal is always to deliver intentional and
functional designs that connect with people.

| am currently open to new opportunities and would love to discuss how my design
philosophy and technical expertise can help bring your next vision to life.

LET'S CREATE SOMETHING BOLD
TOGETHER.



